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Sponsorship Agreement Between

SPORT EVENT LLC
and
ABC Company, Inc.

This binding letter of agreementAgreement’) between ABC Company,
Inc. (“ABC”) and SPORT EVENT LLC (SPORT EVENT") entered on

, 2011, sets out the mutual agreemehtthe parties
regarding ABC’s sponsorship of the 2012 SPORT EVENT

1. KEY DEFINITIONS . Capitalized terms used in this Agreement
are defined as indicated in the text. Additionathe following terms ar
defined below:

1.1  “Approved Brand” means the “ABC” brand and associdted
logo as depicted on Exhibit Ander which ABC markets and sells the
Official Products.

1.2 “Competitive Brand” means a brand owned by a tHir
party that is primarily associated with Officiald@ucts marketed and/oy
sold within the Territory.

1.3 “Official Products” means automobiles, as more
specifically described in Exhibit.B

1.4 “Official Designation” means the phrase “Offictal
Sponsor.”

1.5 “ABC Competitors” means entities that mark

manufacture, and/or distribute products that falihim the definition of
Official Products, in the Territory, under a Compe¢ Brand.

1.6

“Territory” means X
1.7 “SPORT EVENT Marks” means the marks of the SPORT

EVENT listed on Exhibit C

2. TERM. The term of this Agreement is for __ () ¥y8pr
beginning on and expiring on (the “Term”))
Either party may terminate this Agreement in thergvthe other par
commits a material breach or default hereunder faild to cure suc
breach or default within fifteen (15) days aftecawing a written notice
specifying such breach or default. Without limiat the parties agree tha
ABC's failure to make timely payments under thisrégment will be
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This is the brand the sponsor will use to activate the sponsorship.
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considered a material breach or default. Notwaihding the foregoing, the

following will be considered material breaches efadlts for which the
non-offending party may terminate this Agreementmidiately upon
written notice to the other: (a) a party becomimghle to pay its debts as
they become due, having a receiver, trustee ordi&ar approved or
appointed, making a general assignment for theflbesfets creditors,
filing a petition or answer in any proceeding segkan aM
creditors under the laws governing insolvency, by<& party or its
officer(s) (acting the capacity as officer(s)) coittimg a violation of law or

any other act which brings such party into publisrepute, contempt,

Both parties will
likely want some
formofa"
morals" clause.
These are
difficult to draft in
a manner that is
agreeable to
both sides.

scandal or ridicule.

2.1  Effect of Termination or Expiration. ABC understands
and agrees that upon the expiration or earlieritetion (by either party,
for any reason) of this Agreement (i) all of theelses, rights and benefit
granted to ABC herein shall immediately cease dinsuah licenses, rights
and benefits shall revert to SPORT EVENT; and&BC s obtigation to |
make all payments due prior to such expiratioreamtnation shall survive
until paid in full.

3. RIGHTS AND BENEFITS. As a[Tier 1/2/3] sponsor of the

This point will
likely be heavily
negotiated;
consider limiting
only to "Royalty"
payments for the
use of Event
marks prior to
the termination.

SPORT EVENT, ABCshall receive the following rights and benefits

during the Term, subject to all terms and condgiohthis Agreement:

3.1 Rightto Use Official Designation SPORT EVENT hereby
grants to ABC the right and license to use the d@fiDesignation in it
promotion and advertisement, within the Territoof, Official Product
under the Approved Brand.
Designation must be pre-approved under SectioraB.20d must comp
with Exhibit D and all other applicable terms and conditions toé t
Agreement.

3.2 Right to Use SPORT EVENT Marks SPORT EVENT
hereby grants to ABC the right and license to use $PORT EVEN
Marks in the Territory during the Term, but only it$ promotion an
advertisement within the Territory of its OfficidProducts under the
Approved Brand, and only in the immediate proximdi the Offici

a /
Designation. ABC agrees that its use of SPORT EVHEMrks must b

pre-approved under_Section 3.2(a@nd must comply with Exhibit ,
Exhibit D, and all other applicable terms and conditionthisf Agreement.

(a) Prior Approval. ABC agrees not to use the Official
Designation and/or the SPORT EVENT Marks withowd grior approval
of SPORT EVENT in each instance. SPORT EVENT srapgl shall be
with respect to usage of the Official Designatiard &SPORT EVENT
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Marks, but ABC is responsible for compliance withagplicable laws ane—
regulations, and for obtaining all other neededreygs, permissions or
licenses from relevant third parties. SPORT EVERgfees that it will not

unreasonably withhold or delay its approvals.

(b) Trademark Specifics. ABC hereby acknowledggs
SPORT EVENT's right, title and interest in and tetSPORT EVEN
Marks and SPORT EVENT's exclusive right to usejstsg and license th
use of the SPORT EVENT Marks. Any and all goodvaitising from
ABC'’s use of the SPORT EVENT Marks shall inure Bote the benefit of
SPORT EVENT, and neither during nor after the teation of this
Agreement shall ABC assert any claim to the SPOREMT Marks or
such goodwill. ABC shall not take any action thauld be detrimental to
the goodwill associated with the SPORT EVENT Maodkswith SPORT
EVENT. ABC covenants and agrees that it will naying or after the
Term: (i) claim or assert title to any SPORT EVENIark, (ii) attempt to
register any SPORT EVENT Mark anywhere in the wofiig) claim any
right to use a SPORT EVENT Mark, except to the mixtexpressly
permitted by this Agreement, (iv) use any othederaark, brand name,
trade name, symbol, design (including a translabbm SPORT EVENT
Mark) that SPORT EVENT reasonably believes is csinigly similar to a
SPORT EVENT Mark, (v) contest or deny the validityenforceability of
a SPORT EVENT Mark or of SPORT EVENT's interestréie, or (vi)
oppose, object to, or seek to cancel any registratf a SPORT EVENT
Mark, nor aid others in doing so.

3.3
receive all other benefits of @ier 1/2/3] SPORT EVENT sponsor as
described in more detail on the value chain sehfior Exhibit E

3.4 Account Management Team SPORT EVENT will
provide an account management team to assist AB@aximizing the
impact of this marketing relationship, to assistwieeded approvals under

throughout the Term.

Section 3.2(a)above, and to provide other helpful services admh§\\
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4. EXCLUSIVITY; RESERVATION OF RIGHTS .

4.1  Exclusivity. During the Term, ABC will be the exclusixe
sponsor of the SPORT EVENT in connection with tifécfal Products in
the Territory, and, subject only to SPORT EVENTéservations of right

in Section 4.2below, TOUR has not and will not grant to any dhparty,
including without limitation an ABC Competitor:

the right to use the Official Designation duringe th
Term;

SPORT EVENT sponsorship rights in a category of
products that falls within the definition of Offai

This is an
extremely
sensitive part of
the agreement.
The sponsor will
want complete
protection; the
Event may need
some flexibility.
But if the
program is built
upon exclusive
categories, this
language might
be close to what
is needed.

Products, during the Term;

the right to imply a sponsorship or similar markgti
association between SPORT EVENT and any
Competitive Brand during the Term; and

(11)

the right to use SPORT EVENT Marks in the
promotion or advertising of Official Products dugin
the Term (subject only to the same “Potential
Exceptions” regarding the treatment of third-party
marks as described in Exhibit @aragraph 2(j)(ii)).

4.2  Exceptions to Exclusivity [Note: You may need to
“carve out” some ability for the SPORT EVENT to do certain types of
deals with ABC Competitors. If so, you should disgss them in
advance and list them here in the Agreement so theyre understood by

The Event may
want to protect
itself in case
other sponsors--
acting within
their categories--
want to make
mention of a
third party's
autos in a
secondary
manner. For
example, a car
rental sponsor
may mention an
auto brand.

all. For example, you may need to acknowledge arajree that any

ABC Competitor may purchase tickets and hospitalitybenefits at the
SPORT EVENT; and may participate in SPORT EVENT chaitable <

Carve-outs are
critical!

programs; and may be granted rights as an officiaSPORT EVENT

licensee of merchandise.]

4.3
marketing relationships with retailers of Officifddroducts so long
SPORT EVENT does not use its relationship with stidhd parties t
promote Official Products without ABC’s prior coméewhich shall not b
unreasonably withheld.

Retailers. SPORT EVENT reserves the right to enter jntg
S

4.4  Athlete Restrictions. ABC acknowledges that SPORT
EVENT does not have the ability to grant the rigand therefore this
Agreement does not confer the right) to use the enasignature,

In case the
Event needs to
carve out a
category for a
store that may
sell the Official
Products. This is
not applicable in
the "car"
example we are
using.

photograph or likeness of any individual athlet®BC agrees that it will
not exercise the rights granted in this Agreementany manner that
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constitutes an endorsement by any athlete partiogpan the SPORT
without having obtained proper advance written audgation from such
player. ABC acknowledges that it is ABC’s obligetito obtain any such
written authorization.

4.5 General Reservation All rights not expressly granted to
ABC in this Agreement are reserved by SPORT EVENT ifs own
exclusive use and benefit.

5. SUPPLY OF OFFICIAL PRODUCTS. [Note: If part of the\/_
agreement is for the sponsor to supply the SPORT EBNT with

official products or other products or services, Waether for sale/lease
at agreed prices, or as value-in-kind (“VIK”) for some or all of the
marketing rights granted, then those terms, condibns, and agreed
prices should be agreed here, and value should becaunted for in
Section 6 below.]

6. ROYALTIES AND OTHER CONSIDERATION .

This could be a
big part of the
deal, depending
on the category.
The supply of
products as VIK
might be a huge
part of the
consideration.
But note also the
provision of
products and
services may
incur value-
added-taxes in
your country, so
you must check
local tax law to
make sure the
deal is structured

properly.

6.1 Royalties. In consideration of the rights and bengfits
provided in_Sections 3.4nd_3.2above, and in addition to all other amounts
due hereunder, ABC will pay annual royalty amoufst) to SPOR
EVENT as follows:

Cash
sponsorship
royalties may be
tax free revenue
for your
organization, so
you may want to
show them
seprately here.

Annual
Year - =
— Royalty
2011 $
2012 $
2013 $

6.2 Other Consideration. In consideration of the additiopal
benefits provided in_Sections 3&hd 3.4 and in addition to all othe&r
amounts due hereunder, ABC will pay annual conait@r (net) to
SPORT EVENT as follows:

It might be
helpful, if
sponsorship
revenue is tax
exempt for your
organization, to
allocate some of
the fee to cover
the actual "hard"
benefits and list
them separately.

Year Other
- Consideration
2011 $
2012 $

5
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2013 $

6.3 Method of Payment ABC shall remit the annual royalty
amounts and other consideratitm SPORT EVENT in equal quarterly
installments on or befordanuary 1, April 1, July 1 and October 1] of
each year during the Term.

7. ADDITIONAL INVESTMENTS . In addition to all other amourk[
due hereunder, ABC will invest annually during tfierm in SPORT
EVENT-related rights, benefits and opportunitiesai®ws:

You may agree
that that the
sponsor will
invest additional
amounts in areas
that will help the
Event and the
sponsor acheive
common goals.

7.1 Network and Cable Telecasts Each calendar year of the
Term, ABC agrees to invest a minimum of
Dollars ($ ), et of any

commissions, on ABC’'s Approved Brand advertisingriy national
network and/or cable telecasts of the SPORT EVENis investment
will be made through a media buying group of ABCfmice and not with
SPORT EVENT.

7.2  Charitable Donations. Each calendar year of the Term,
ABC agrees to contribute a minimum of Dollars
$ ) toward SPORT EVENT's charitable dona to
qualified and SPORT EVENT approved 501(c)(3) orgations. Such
donations will then be made by SPORT EVENT expyessi behalf of
ABC.

7.3  Special Programs ABC will work with SPORT EVENT to
provide opportunities for SPORT EVENT and its enypkes (including
those of SPORT EVENT's affiliates and subsidiarigs)purchase ABC'’s
products and services at a discount and/or to vecgiich products and
services gratis.

7.4  Method of Payment [Note: Set out the payment
method for these additional investments here.]

8. AMBUSH MARKETING .
appropriately to instances in which third partiesmarketing products th
fall within the definition of Official Products, eate a false association with
SPORT EVENT, a practice generally known as “ambuslatketing. In
the event that ABC notifies SPORT EVENT of an attaa alleged
ambush, SPORT EVENT will consult with ABC on thepegpriate
response. The parties agree, however, that tlendietations of whether
any particular materials constitute an “ambushABIC’s rights hereunder,
whether it is appropriate to respond to any aabuallleged ambush, and if
so what type of response is reasonable, shall loe maSPORT EVENT’s

SPORT EVENT agrees to respo
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You may agree that that the sponsor will invest additional amounts in areas that will help the Event and the sponsor acheive common goals.
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sole discretion. If, however, SPORT EVENT estdids an unreasonable
and clear pattern of unresponsiveness to incideftSsambush” that
materially devalue ABC'’s rights under this Agreemeahen ABC may
submit such matter as a “Dispute” under Section 14

9. NO RIGHT OF SET-OFF. The obligations of each party as to all
payments due under this Agreement or any invoicdl ¢ke performed
without any right of set-off or deduction of anyxés, levies, duties,
charges, abatement, rebates or expenses whatswetaer similar off-sets
or deductions.

10. INTEREST ON LATE AND UNPAID PAYMENTS . All monies
not paid on the due dates specified in this Agredgnoe the relevant
invoice shall bear interest from the due date atrétte of one and one-half
percent (1.5%) compounded monthly, prorated on iy tasis, for the
period of delay. Collection of interest shall e addition to all other
remedies available to offending party at law, iruigq or under this
Agreement.

11. INDEMNIFICATION . Each party (each respectively an
“Indemnifying Party”) shall indemnify, defend and hold harmless the
other party and such other party’s affiliates, unithg all respective
officers, directors, employees and agents of suttteroparty and its
affiliates (each anIhdemnified Party”) from and against any and all
demands, claims, suits, actions or proceedings ghtolagainst an
Indemnified Party by a third party, including alinds, judgments,
settlements, penalties, liabilities, losses, camtsl expenses (including
reasonable attorney’s fees and expenses) suffgred bndemnified Party
in connection therewith, to the extent caused pw (breach or default by
the Indemnifying Party of any provision of this A&gment, including
without limitation a breach of any representationwarranty by such
Indemnifying Party, (ii) the negligence or willfunisconduct of the
Indemnifying Party; (iii) the actual or alleged laton by the Indemnifying
Party of any law or regulation, including withourhitation, in the case of
ABC, any laws or regulations governing promotionadntests and
sweepstakes, (iv) the actual or alleged infringanignthe Indemnifying
Party of any intellectual property right of any rthiparty, including
trademark rights, rights in copyright, rights ofbtioity and rights of
privacy (except to the extent such infringemensesisolely out of one
party’s authorized and proper use of the otheeddmarks, copyrights, or
other rights), or (v) in the case of ABC, the usenisuse of any product or
service marketed, manufactured, sold or deliveredBC or its affiliates.
For clarification, the duty to indemnify, defenddahold harmless under
Section 11(v)applies only to ABC, and not to SPORT EVENT. The
“Indemnifying Party” as used in parts (i) through O©f this Section 11
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shall mean either SPORT EVENT or ABC, as the caag Ibe, and shall in
each case include affiliates, and all respectivéiceat, directors,
employees, agents and contractors of such partjtaaffiliates.

12. PRESS RELEASE Neither party shall issue a press release
related to this Agreement or the other party withilhe prior approval of
the other party.

13. CONFIDENTIALITY . Neither party shall disclose any non-
public information of the other for the durationtbe Term plus three (3)
years, unless such information constitutes a tsmeet under applicable
law, in which case neither party shall disclosehsiutformation for the
maximum period allowable under applicable law. lEparty agrees to
protect the non-public information of the othertwdt least the same level
of care with which it treats its own non-publiconfation. This Section
13 shall not apply to information that was known e parties prior to this
Agreement, information that is in the public domaminformation that is
provided to either party by a third party who haslated no legal
obligations in doing so. It is not a violation thiis Section 13or either
party to disclose non-public information of any dino a judicial or
governmental authority compelling such disclosupegvided that the
compelled party gives notice of such order to theeoparty as soon as
reasonably possible.

14. DISPUTE RESOLUTION. If the executives of the parties cannot
resolve a dispute pertaining to the subject mattethis Agreement, then
prior to initiating any formal legal action, therpas agree to submit their
dispute to the American Arbitration Associatio/AfA ™). Either party
may submit the dispute to the AAA. The AAA shapipaint one (1)
mediator who will conduct non-binding mediationdncordance with the
AAA’'s Commercial Mediation Rules in . _The parties
shall share equally in the mediator's fees andomasle expenses as well
as the cost of the facilities selected by the media Notwithstanding
anything in this Agreement to the contrary, in @vent either party merely
fails to make timely payment under this Agreemehg party owed
payment need not comply with this Section ddor to initiating formal
legal action.

15.  MISCELLANEOUS . All payments listed herein are net of alyoy may also
deductions, taxes, levies, charges or expensesis A'greement (i) is |want to set the

governed by and shaII be construed in_acco S Ol |exclusive
ntains the entire tstdading and |jurisdiction here.

agreement of the partles with respect to its stibjeatter; (iii)) supersedes
all prior and contemporaneous oral or written estents, proposals,
representations or warranties by either party eiggrthis Agreement or its
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subject matter; (iv) cannot be altered or amendee in a writing signed
by the parties; (v) shall not be construed as @stabg any type of
partnership, joint venture, express or implied agermployer-employee
or special fiduciary relationship between the pati(vi) may not be
transferred or assigned in whole or in part withols prior written
permission of the other; (vii) is binding upon tparties, their lawful
successors and permitted assigns, and (vii) may elkecuted in
counterparts which, taken together, shall constitute binding agreement.
All waivers must be in a writing signed by the waiy party. Each
provision of this Agreement is severable and thalidity of any part or
paragraph shall not affect the enforceability & tmainder. Notices shall
be sent to the respective signatories at the askdsted on the signature
line below. Signatures provided by facsimile shiadl binding as if
originals. By signing below, the parties represand warrant that they
have the authority to bind their respective orgatims to the terms of this
Agreement, and that their respective organizatiomend to be legally
bound to the terms of this Agreement. Provisionsgareing
indemnification, dispute resolution, and other psmns which by their
terms are to survive the termination or expiratodrthis Agreement, will
survive the termination or expiration of this Agneent.

Accepted and Agreed Accepted and Agreed by SPORT
ABC Company, Inc. EVENT LLC
Name: Name:
Title: Title:
Date: Date:
ABC Address: SPORT EVENT Address:
9
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EXHIBIT A
Approved Brand

[Insert here the brand(s) that the sponsor will beallowed to use
in its activations]

10
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EXHIBIT B

Official Products

o

[The following is just an example of an “automobilé& category, wi
exclusions needed to protect the availability of ber categories to sell

The Official Products consist of

(@) the following types of passenger

(i)

(i)
(i)
(iv)
(V)

passenger cars (estates, four wheel

passenger multi-purpose vehicles (MPV);

saloons;

to others.]

sports cars; and

sports utility vehicles (SUV);

ive vehiolesusines);

This is the heart
of the
agreement. The
category of
products or
services will
create the "box"
in which the
sponsor may
activate their
rights. It must be
clear to avoid
confusion with
other categories
the Event will sell
to others.

First, you must
state what the
Official products

are.

in each case, whether the relevant vehicle is pedvly fuel, battery or any alternative

energy source; and
(b)  vehicle parts for the passenger road vehicledlisb®ve (other than tires

The Official Products do not includ

(i)
(ii)
(i)
(iv)
(V)
(Vi)
(vii)

commercial heavy goods vehicles (such as tracdots);

coaches and buses;

motorcycles;

Then, you must
state what the

are not. Thisis
preserve other

potential
categories for

Official Products

\)\where you can

sale in the future.

light commercial vehicles (including minibuses aanmercial vans);

special security vehicles;

automobile financing and leasing services;

automobile insurance and breakdown/recovery sesyice
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adamme
Callout
First, you must state what the Official products are.

adamme
Callout
Then, you must state what the Official Products are not.  This is where you can preserve other potential categories for sale in the future.

adamme
Callout
This is the heart of the agreement.  The category of products or services will create the "box" in which the sponsor may activate their rights.  It must be clear to avoid confusion with other categories the Event will sell to others.


[ Remember, thisformis a guide, but you will need to have a local licensed attorney review it to make
sureit workswell inyour jurisdiction. Thisisa short form and there may additional provisions that your
lawyer would want to include. You will also need to tailor it to your program. |

(viii)  rental vehicles and vehicle rental services; and

(ix) tires.

12
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[ Remember, thisformis a guide, but you will need to have a local licensed attorney review it to make
sureit workswell inyour jurisdiction. Thisisa short form and there may additional provisions that your
lawyer would want to include. You will also need to tailor it to your program. |

EXHIBIT C
SPORT EVENT Marks

[To be inserted, along with simple instructions fomproper usage of the
mark, such as the exact colors, dimensions, and listration symbol,
etc.]

13
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[ Remember, thisformis a guide, but you will need to have a local licensed attorney review it to make
sureit workswell inyour jurisdiction. Thisisa short form and there may additional provisions that your

lawyer would want to include. You will also need to tailor it to your program. |

EXHIBIT D

SPORT EVENT Activation Guidelines

Manner of Use ABC may use the SPORT EVEN

You must have
clear and
concise
guidelines so
that the sponsor
will know how it
can and cannot

promotional materials in a “composite logo” or irfsaand-
logo, as follows:

use Event
marks. This will
also speed your

(@ Composite Logas ABC may use the SPORT EVENT|approval
Mark(s) in a “composite logo,” meaning one (1) SPORprocess,
EVENT Mark together with one (1) ABC mark (beingeth|because
Approved Brand), together with an appropriate Qdfic [sponsors will
Designation. The general guidelines governing ‘posite |have an idea of
logos” are: the rules in

advance.
I. there must be a clear delineation (either a line af
separation, or an appropriate space) between |ltis critical that
Approved Brand and the SPORT EVENT Mark; your sponsors
know they can
i.  the appropriate Official Designation must be useth w|only use Event
such composite logo; marks with their
official
ii.  the Approved Brand is in its overall dimension arjdesignation.
visual impact must be approximately equal to tf1niS Will explain
dimension of the SPORT EVENT Mark; and i th? wor]d Lz
relationship
iv.  there may be no additional graphic elements, taggslor E?/te\:l\rﬁzrr‘\éhtehe
slogans and no website addresses or other ad“grtifsponsor

elements included in Approved Brand or the compos

T

logo.

(b) Stand-alone LogoABC may use the SPORT EVENT Mﬂ

You may allow
sponsors to use
your mark in a

alone, with an appropriate Official Designation,t no a |"composite" logo

composite logo but in proximity to the Approved Bdaand
in a manner that makes clear the scope and nat&kB@®'’s

or in a "stand-
alone" fasion.

marketing relationship with SPORT EVENT.

General Conditions of Use In addition to the brand standards ar,
instructions for use set out in Exhibitd® this Agreement, SPORT
EVENT will be guided in its approvals or disapprisvaf ABC’
promotional materials by the following general cibiods of use:

(@)

No Integrated Logas To protect the integrity of the|

Sponsors will
sometimes
desire to re-
create your logo;
or mix it with
their own. You
should use
caution here.

SPORT EVENT Marks and Official Designations, r

14
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adamme
Callout
You must have clear and concise guidelines so that the sponsor will know how it can and cannot use Event marks.  This will also speed your approval process, because sponsors will have an idea of the rules in advance.

adamme
Callout
It is critical that your sponsors know they can only use Event marks with their official designation.  This will explain to the world the relationship between the Event and the sponsor.

adamme
Callout
You may allow sponsors to use your mark in a     
"composite" logo or in a "stand- alone" fasion.

adamme
Callout
Sponsors will sometimes desire to re-create your logo; or mix it with their own.  You should use caution here.


[ Remember, thisformis a guide, but you will need to have a local licensed attorney review it to make
sureit workswell inyour jurisdiction. Thisisa short form and there may additional provisions that your
lawyer would want to include. You will also need to tailor it to your program. |

(b)

(€)

(d)

(e)

SPORT EVENT Mark or Official Designation may be
incorporated into a single graphic design in direct

association with Approved Brand or other trade rgme
logos or other marks or designs.

Designations
EVENT Mark in any manner without an appropriate

Again, the

designation is
i essential!
In no event may ABC use any SPORT

Official Designation.

Limited to Official Products ABC may use SPORT
EVENT Marks and Official Designations solely on
promotional materials in connection with Officiald@ucts,
and in the advertising, promotion and sale thertmfthe
exclusion of any other business, product or service
manufactured, distributed, sold or advertised byCABr
any third party. In addition to the other restaos
contained in this Agreement, if any SPORT EVENT Kkéar
or Official Designations are used on packagingQdicial
Products, they may only be used to indicate a spshg
relationship with SPORT EVENT, and shall not imgiat
ABC has a license to produce licensed goods for FSP
EVENT.

No SPORT EVENT Marks or Official Designations
Directly on Merchandise ABC may not place SPORT
EVENT Marks or Official Designations directly on

You may not
want your marks
permanently on
merchandise,
because they
may remain in
the marketplace
long after the
agreement has
expired, and this
may harm the
Event's ability to
sell the category
in the future.
Placing marks on
merchandise
may also cause
confusion with
your licensing

merchandise, including Official Products. The only
exception to the foregoing prohibition against pfecement
of SPORT EVENT Marks or Official Designhations on
merchandise is set out in (e) below.

program.

SPORT EVENT Marks or Official
Premium Items ABC may place SPORT EVENT Marks
and Official Designations on premium items, so |
such premium items are approved in advance by SPOFR
EVENT in accordance with this Agreement, and s@laa
ABC complies with the sourcing criteria set forgldw:

Premium ltems that are not OfficiBroducts ABC
must source such premium items from SPORT
EVENT's relevant official licensee. If SPORT

Most sponsors

Designations pn [will want to

create t-shirts,
hats, or gift items
bearing their
composite logo
and designation.
That is a good
thing. You will
need to consider
how to handle

EVENT does not have a relevant official licensee|this if you have a

then ABC must source such premium items from
SPORT EVENT's relevant official sponsor under

seprate licensing
program. This is
one suggestion.

15
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adamme
Callout
Again, the designation is essential!

adamme
Callout
You may not want your marks permanently on merchandise, because they may remain in the marketplace long after the agreement has expired, and this may harm the Event's ability to sell the category in the future.  Placing marks on merchandise may also cause confusion with your licensing program.

adamme
Callout
Most sponsors will want to create t-shirts, hats, or gift items bearing their composite logo and designation.  That is a good thing.  You will need to consider how to handle this if you have a seprate licensing program.  This is one suggestion.


[ Remember, thisformis a guide, but you will need to have a local licensed attorney review it to make
sureit workswell inyour jurisdiction. Thisisa short form and there may additional provisions that your
lawyer would want to include. You will also need to tailor it to your program. |

(f)

(9)

(h)

(i)

terms and conditions (governing SPORT EVENT
Marks) approved in advance by SPORT EVENT. If
SPORT EVENT does not have a relevant official
marketing partner, then ABC may source such
premium items from a third party pursuant to the

terms and conditions of a written agreement between
such third party and SPORT EVENT, and so long as
no manufacturer's branding appears on such

premium items.

Premium Items that are Official Product$f ABC
desires to distribute a premium item that happens t
fall within the definition of “Official Products,then
ABC must source such premium item from SPORT
EVENT's relevant official licensee. If SPORT
EVENT does not have a relevant official licensee,
then ABC must enter into a mutually acceptable

license agreement with SPORT EVENT to become

an authorized SPORT EVENT licensee for Official
Products.

Confusion as to RightsABC may not use SPORT EVENT
Marks or Official Designations in any manner that i
unclear as to the nature and scope of ABC’s rigimder
this Agreement. ABC may not use SPORT EVENT Marks
or Official Designations in any manner that is hkeéo
cause confusion as to (A) the products or senfimewhich
ABC has been granted sponsorship rights by SPOR
EVENT, (B) ABC's relationship to any particular SRD
EVENT, or (C) ABC'’s relationship to any particulahlete.

Brand StandardsAll uses of the SPORT EVENT Marks by

This is a good
general
paragraph. Itis
impossible to
predict all of the
ideas that
sponsors will
have for using
your marks. This
paragraph
forbids any use
of your marks
that creates
confusion of any
kind.

ABC must be reproduced fully, accurately and withou
embellishment to the color, design and appearahdbeo
SPORT EVENT Marks as set out_in Exhibit B

Confusingly Similar Marks ABC may not use any other
logo or mark in its promotional materials that @nusingly
similar to any SPORT EVENT Mark.

Conformity to Law ABC'’s use of the SPORT EVENT
Marks must comply with all applicable laws and regjons
and shall indicate appropriate intellectual propentices.

16
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adamme
Callout
This is a good general paragraph.  It is impossible to predict all of the ideas that sponsors will have for using your marks.  This paragraph forbids any use of your marks that creates confusion of any kind.


[ Remember, thisformis a guide, but you will need to have a local licensed attorney review it to make
sureit workswell inyour jurisdiction. Thisisa short form and there may additional provisions that your
lawyer would want to include. You will also need to tailor it to your program. |

()] Third-Party Marks

General Prohibition In eral, the names and log
of third parties may _no
promotional materials bearing
Marks or Official Designations.
this general prohibition are (A) to prevent
parties from enjoying an association (directly
indirectly) with SPORT EVENT without actually
supporting  SPORT EVENT, and (B) to avo
conflicts with the marketing categories of SPOR
EVENT’s other official sponsors.

Potential ExceptionsSPORT EVENT will generally

This is a critical
section. Many
SpoNsors run
promotions with
other brands.
You need to be
careful, because

.lthe sponsor's

promotional
partners may
represent
categories that
you have sold to
others!

allow a third party wmark to appear on AB

—

activations if such third rty is another officig

sponsor of SPORT EVENT, and so long as bq
party’s are represesnted prop within  th¢
respective product categories. SPORTEVENT v

also consider allowing other third party names
logos to appear on ABC’s promotional materia
case by case basis, and will consider factors ¢Quith
limitation) such as:

a. the degree of visual separation between

Still, there are
instances in
which you can
allow your
sponsors to run
co-promotions
with other
brands. Here
are some ideas
to guide you in

SPORT EVENT Mark or Official

your decisions.

Designation and the name or logo of the
relevant third party;

whether the third party name or logo appears
in such a way as to imply an association,
direct or indirect, with SPORT EVENT,;

whether the third party name or logo
represents a product or service falling within
the marketing category of another official
sponsor or prospective official sponsor of
SPORT EVENT; and

whether the third party name or logo
represents an entity with which SPORT
EVENT does not want to be associated,
directly or indirectly.

17
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Callout
This is a critical section.  Many sponsors run promotions with other brands.  You need to be careful, because the sponsor's promotional partners may represent categories that you have sold to others! 

adamme
Highlight

adamme
Highlight

adamme
Callout
Still, there are instances in which you can allow your sponsors to run co-promotions with other brands.  Here are some ideas to guide you in your decisions.
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Highlight
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Highlight
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Highlight
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Highlight
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[ Remember, thisformis a guide, but you will need to have a local licensed attorney review it to make
sureit workswell inyour jurisdiction. Thisisa short form and there may additional provisions that your
lawyer would want to include. You will also need to tailor it to your program. |

(k)

()

(m)

(n)

Use of SPORT EVENT Player Names or Likeness€he

rights granted in this Agreement do not include rilgat to
use the names or likenesses of individual athletésy
such rights must be obtained separately by ABQuekdr
indicated in_Section 4.4f this Agreement.

Use of SPORT EVENT Marks or Official Designatiorts a

Other Events When using any SPORT EVENT Marks or

Official Designations on promotional materials ose or
distribution at any non-SPORT EVENT sporting event

other non-SPORT EVENT event, there must be a clear

visual separation at all times between the SPORENV
Marks or Official Designations and the name or lago
such other event, and there must be no likelihdwad the
SPORT EVENT Marks or Official Designations will be
located in proximity to the names or marks of thed:
party sponsors of such other event.

No Endorsement ABC shall not use the SPORT EVENT
Marks or Official Designations to represent to ahyrd
party or to the general public that ABC’'s producis
services have been “tested,” “selected,” “apprdved,
“warranted” or “preferred” by SPORT EVENT, exced a
otherwise may be expressly permitted in this Agresm

Comparative Advertising ABC shall not make aﬂéi
comparative claim in promotional materials usingO&H
EVENT Marks or Official Designations naming a

competitor or a competitor's products or services.

Comparative ads
naming other
brands can be
controversial.
Your Event
probably does
not want to get
involved in those
types of
marketplace
battles.

18
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Callout
Comparative ads naming other brands can be controversial.  Your Event probably does not want to get involved in those types of marketplace battles.


[ Remember, thisformis a guide, but you will need to have a local licensed attorney review it to make
sureit workswell inyour jurisdiction. Thisisa short form and there may additional provisions that your
lawyer would want to include. You will also need to tailor it to your program. |

EXHIBIT E

[Appropriate Tier 1/2/3 Sponsor Value Chain to bemserted,
to include tickets, hospitality benefits, signagesponsor recognition,
etc.]

19
S:\Agmt AGM\Presentations\WIPO 2011\Generic Forrmrgorship Agreement 2011 WIPO.doc


adamme
Highlight


